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However, given the relatively small size of the O&P family 
in and around the United States, the success of one meeting 
can squeeze the life out of another in a neighboring state. And 
anyone with plans to start a new association gathering in the 
current climate may want to think twice as some say a satura-
tion point has been reached. “Not only are budgets tight, but 
exhibitors get really loaded up with so many meetings and can 
be stretched thin,” says Cathie Pruitt, president and CEO of 
PrimeCare O&P Network.

Speakers and Sessions
Opportunities for educational, clinical, technical, and professional 
development are the bread-and-butter of association meetings. 
Securing the best speakers available is not only the trickiest part 
of organizing an association meeting, it can also be the linchpin 
for success. “The biggest aspect for success is the quality of pre-
senters and speakers and keeping it new and different,” says Scott 
Jameson, CPO, the secretary treasurer for the Texas Chapter of 
the Academy. “It is certainly challenging. You start to run out of 
ideas after a few years, and sometimes it can feel like you’re doing 
the same thing over and over again…. We have five members on 
our executive board, and all of us keep an ear out for something 
new and interesting. And we make a lot of calls to colleagues ask-
ing what they might have heard.”

Location, Location, Location
Finding the perfect destination is not just for real estate anymore. 
It’s no accident that AOPA chose Las Vegas for its 2007 meeting 
and Chicago, Illinois, for 2008, or that the most recent Academy 
meeting settled in Orlando, home to Disney World. Bustling cities 
offer attendees an added appeal. “I would guess that a third of the 
people who come to our meeting do it because of the location,” 
says Bob Silvestri, CPO/L, president of the New Jersey chapter of 
the Academy, which holds its meeting in Atlantic City. “There’s 
nightlife [and] it’s by the ocean, so our location makes it easier for 
us to draw in more people.”

The ability to select an “exotic” location is clearly an advan-
tage for national and regional organizers, as well as for some state 
organizers like Silvestri. But not every state has a Las Vegas or 
Atlantic City, or even a place like Austin, Texas, to choose from. 
In that case planners look to larger cities that can provide all the 
needed amenities such as proper transportation, a relatively cen-
tral location within the state, and venues that can handle large 
turnouts and provide accessibility to those with disabilities. 

The venue can be nearly as important as the city. A suitable 
exhibition hall and comfortable rooms are essential when choos-
ing a hotel. “When we first started these meetings [in 1996] we 
were in a different venue with a hotel that wasn’t as nice as what 
we use now. As a result we had less attendance and fewer exhib-
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